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STRATEGIC RESEARCH SERVICE

UAE’s Internet market grows by leaps and bounds in the first
nine months of 2006.

By end of September 2006, UAE’s Etisalat reported impressive growth in its
Internet accounts base. While the dialup Internet service continues its growth,
the ADSL accounts are gradually grabbing a higher share of the total, standing
at 31.0% by end of Q3 of this year.

Etisalat’s subscriber figures are still underlining its strength in its home
market prior to competition. Within the first nine months of this year,
Etisalat’s Internet subscriber base grew by 19% to stand at nearly
630,000 accounts (adding more than 100,000 accounts over the 2005
figure). This growth was mainly due to an increasing broadband
adoption. With almost 67,000 added accounts, the ADSL contributed
66.7% of the total Internet additions by end of Q3 2006. Meanwhile,
the dialup service grew at a more modest pace of 8.3%, to reach a
total of 431,599 accounts. The exhibit below shows the details.

Exhibit 1: UAE Internet accounts, 2004 — End of September 2006

End of
2004 2005 September

2006
Total Internet Accounts 420,115 529,108 629,537
IAdded - 108,993 100,429
Growth%o - 25.9% 19.0%
Dial-up 362,930 398,485 431,599
Added - 35,555 33,114
% Out of total additions - 32.6% 33.0%
Growth%o - 9.8% 8.3%
% Out of total Internet accounts 86.4% 75.3% 68.6%
Leased lines 1,644 2,130 2,495
Added - 486 365
% Out of total additions - 0.4% 0.4%
Growth%o - 29.6% 17.1%
% Out of total Internet accounts 0.4% 0.4% 0.4%
IADSL 55,541 128,493 195,443
IAdded - 72,952 66,950
% Out of total additions - 66.9% 66.7%
Growth%o - 131.3% 52.1%
% Out of total Internet accounts 13.2% 24.3% 31.0%
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Note: Leased lines are not visible due to their small share of total Internet accounts over the
period indicated.
Source: Etisalat

Clearly, broadband ADSL accounts are gradually taking a higher share of the
total. By end of September of this year, the ADSL accounts share of total
leaped to 31.0% (up from 24.3% in 2005 and 13.2% in 2004) while the
dialup share dropped to 68.6%. The leased lines, meanwhile, mirrored their
constant share of 0.4% of total.

Exhibit 2: Internet accounts split, 2004 — End of September 2006
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Residential demand is the main driver of ADSL growth. Within the first nine
months of this year, residential ADSL, Al Shamil, made 82.2% of total ADSL
additions. Consequently, Al Shamil, constituted 83.4% (standing at 162,971
accounts) of the total ADSL subscriber base versus 16.6% (32,472 accounts)
for Business One (The business ADSL service) by end of the period indicated.
The exhibit below shows a detailed look at the ADSL figures.
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Exhibit 3: ADSL accounts, 2004 — End of September 2006

End of
2004 2005 September

2006
Total ADSL accounts 55,541 128,493 195,443
Added - 72,952 66,950
% Out of total additions - 66.9% 66.7%
Growth%o - 131.3% 52.1%
% Out of total Internet accounts 13.2% 24.3% 31.0%
Al Shamil residential ADSL 44,900 107,951 162,971
Added - 63,051 55,020
% Out of total ADSL additions - 86.4% 82.2%
Growth%o - 140.4% 51.0%
% Out of total ADSL accounts 80.8% 84.0% 83.4%
BusinessOne business ADSL 10,641 20,542 32,472
Added - 9,901 11,930
% Out of total ADSL additions - 13.6% 17.8%
Growth%o - 93.0% 58.1%
% Out of total ADSL accounts 19.2% 16.0% 16.6%

BusinessOne
business ADSL
16 69
Al Shamil
residential ADSL
83 494

Note: The pie chart illustrates the ADSL split by end of September 2006
Source: Etisalat

In such a highly developed Internet market like that of the UAE, The Arab
Advisors Group foresees further acceleration in the broadband adoption
within the coming period, triggered by the launch of the second operator’s
services in the country.
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Although the information in this report has been obtained from sources that Arab Advisors
Group believes to be reliable, we do not guarantee its accuracy, and such information may be
incomplete or condensed. All opinions and estimates included in this report constitute our
judgment as of this date and are subject to change without notice. This report is for
information purposes only and is not intended as an offer or solicitation with respect to the
purchase or sale of any security. No part of this document may be reproduced without the
written permission of Arab Advisors Group.
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